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  Website Visibility (Google Search)
UptownWestervilleInc.com continues to serve as a major 
planning tool for residents and visitors.

	� 43,300 Website Clicks—Visitors actively chose UWI 
from Google search results at a rate far exceeding 
nonprofit norms.

	� 790,000 Impressions—Nearly 800K appearances in 
Google search confirm strong regional visibility and 
high demand for information about Uptown’s events, 
businesses, and history.

	� 5.5% Click-Through Rate (CTR)—Well above the 
nonprofit benchmark of 1–3%, indicating highly 
relevant and compelling content.

What it means: UWI’s website is a trusted hub for 
planning Uptown visits, with strong performance driven 
by events, business directories, historic content, and 
community resources.

  LinkedIn Growth
647 Followers

UWI’s professional network on LinkedIn grew far above 
standard nonprofit and Main Street norms (typically under 
300).

This reflects strong engagement among:

	� Local business owners
	� Civic leaders
	� Regional partners
	� Developers and economic development professionals

What it means: LinkedIn solidifies UWI’s professional 
credibility and influence.

DIGITAL & COMMUNITY IMPACT (2025)
Expanding Uptown’s Visibility, Engagement, and Regional Reach
In 2025, Uptown Westerville Inc. significantly strengthened its digital footprint and event-driven economic 
impact. Across social media, website engagement, and in-person experiences, UWI continued to outperform 
statewide Main Street benchmarks and position Uptown as a premier destination for arts, dining, shopping, 
and year-round community activity.

  Facebook Performance (YTD 2025)
11.2K Followers

	� 833,000 Total Views
	� 8,000 Content Interactions
	� 19,100 Profile Visits

What it means: UWI’s Facebook reach (833K) far exceeds 
peer Main Street programs, which typically see 50K–300K 
annually. Facebook remains UWI’s most powerful tool for:

	� Storytelling
	� Community updates
	� Tourism messaging
	� Event attendance generation

  Instagram Performance (YTD 2025)
UWI Accounts Combined: 8.4K Followers

	� 148,000 Views
	� 2,500 Interactions
	� 3,500 Profile Visits

What it means: Instagram reach far outperforms peer 
Main Street communities (20K–100K average). Strong 
visuals, reels, and behind-the-scenes content continue to 
expand UWI’s audience beyond Westerville.

  Key Takeaways (Digital)
	� UWI’s digital platforms significantly outperform 

statewide and regional Main Street benchmarks.
	� Online visibility directly drives Uptown visitation, 

small-business revenue, and year-round economic 
vitality.

	� Content inspires action — including event attendance, 
shares, comments, vendor inquiries, and business 
interest Uptown.

	� Core demographic: Ages 25–54, aligning with families, 
young professionals, and new residents most likely to 
engage with Uptown’s shops, dining, and events.

	� UWI’s digital presence continues to enhance Uptown’s 
reputation as a regional cultural, shopping, and 
dining destination.

In 2025, UWI became Meta Verified, reinforcing UWI’s position as the official voice of Uptown Westerville and enhancing 
the security of our official Facebook communications.
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EVENT & MARKET IMPACT (2025) MISSION STATEMENT
To ensure the vitality of the heart 
of our Westerville community by 
preserving our heritage, fostering 

our prosperity, and creating a sense 
of place and belonging. 

VISION STATEMENT
Uptown Westerville Inc. will be the 
central hub for collaborations and 
connections, ensuring a vibrant, 
robust and inclusive community.

CORE VALUES
Stewardship • Collaboration

Innovation • Engagement

2024 Affiliate

  Ticketed Event Data
Uptown events consistently attract visitors far beyond Westerville:

	� 40% of attendees came from outside Westerville
	� Visitors represented 111 communities across the state, plus out-of-

state attendees (CA → NC)
	� Events act as regional tourism drivers, increasing restaurant foot 

traffic, retail sales, and overnight visits

  Farmers Market Impact (Westerville Market)
The Market continues to combine economic value with community 
benefit.

	� Over 1 ton of food donated by Market vendors to Otterbein’s 
Promise House

	� 25+ community organizations participated throughout the season
	� Accepts SNAP & Produce Perks, expanding access to fresh foods
	� $1,200,000+ economic impact for local producers over the 20-

week Market season

  Fourth Friday Festival Series
Uptown’s signature festival continues to be one of Central Ohio’s most 
beloved monthly community events.

	� 6 events (May–October)
	� 13,000–18,000 attendees per event
	� $2,340,000 economic impact
	� Free: Live music, Art activities, Science experiences, Giveaways, 

Family-friendly entertainment

What it means: Fourth Friday strengthens Westerville’s identity, drives 
economic tourism, supports small businesses, and draws families from 
across the state to Uptown each month.

62 Events Hosted

Community Group 
Partnerships

26

UPT    WN 

Entertainers 
Employed 

70

Small Business 
Pop‑Up Vendors

276

Special Event 
Attendance

174,450

Economic Impact 

$6,140,750 (UWI calculates economic 
impact using a conservative and nationally 
recognized estimate of $35 spent per visitor)

Uptown Untapped 

Top 3 finalist
Columbus Dispatch “Best of 
the ’Bus” and Heritage Ohio 
“Best Main Street Event”


